


We love PR, digital, events … and good coffee.

We love all things lifestyle and entertainment, events, 

technology and startups, healthcare and education. 

Above all, we love helping our clients grow—reaching new 

audiences, boosting sales and opening new markets.



Recently, BPPR managed three unique events—the Sydney 

opening of Exhibitionism: The Rolling Stones Exhibit (its only 

Southern Hemisphere showing); a beauty launch to over 100 

Chinese media and Daigou (personal shoppers); and a pop-up 

showroom launch for online retailer Hardtofind. 

Attendance was high and the buzz was loud: media, celebrities, 

and key influencers wrote, snapped and shared images, reviews 

and gave three of Sydney’s hottest tickets the thumbs up. The 

resulting coverage ensured high awareness, and strong sales.

HERE’S A 
SNAPSHOT 

OF WHAT 
WE’VE 

BEEN UP 
TO LATELY



EXHIBITIONISM: 
THE ROLLING 
STONES EXHIBIT





FROCK’N’ROLL
Rolling Stones fashion 
show is a gas, gas, gas
KATHY MCCABE
NATIONAL MUSIC 
WRITER

THEY tried The Beatles suit
uniform. Then they raided
the 1960s hip fashion hub of
King’s Road and introduced
that clash of hippie and glam
to the world. 

But trawl through the
Rolling Stones wardrobes on
display in Exhibitionism and
you now find the haute cou-
ture and custom pieces of
Prada, Alexander McQueen,
Saint Laurent, Jean Paul
Gaultier and L’Wren Scott. 

The brainchild of Austra-
lian entrepreneurs Thea and
Tony Cochrane, the compre-
hensive exhibition unlocks
the private archives of Mick
Jagger, Keith Richards, Char-
lie Watts and their band-
mates over the years. 

The exhibit, which opens
at the ICC Sydney on Nov-
ember 17 after making its
way from London and
through the US for the past
two years, also features out-
fits sourced from private col-
lectors who have snapped up
memorabilia at auction.

And the dozens of outfits
which have hung on the mu-
sicians’ lithe frames on tours
from the ’60s to now offer an
intriguing look at the Stones’
impact on fashion through
the decades as much as the

hall of guitars and instru-
ments underscore their
musical contribution. Thea
Cochrane said the Stones
had astutely stored a pleth-
ora of paraphernalia and
what they didn’t have, some
of their children did. 

“Some of the outfits were
in the hands of family mem-
bers, with both Mick and
Keith saying ‘Oh, my daugh-
ter has that, I will be able to
get that’,” she said. 

“There are also wealthy
Stones collectors in America
and the UK who have loved
the band for years and
wanted to be a part of
Exhibitionism because it
increases the providence of
their own collections.” 

The costumes, from Jag-
ger’s unforgettable Britannia
cape worn during their Euro-
pean tour in 1982 to a butter-
fly jacket designed by his late
partner L’Wren Scott for
their 50 and Counting con-
cert in Hyde Park, track the
band’s evolution as stylish
men of rock. The stage cos-
tumes are as much works of
art as the songs they perform
while wearing them.

“In the 60s, music and
fashion went hand-in-hand,
with each influencing the
other,” Cochrane said.

Jagger and Richards in
particular were hands-on

during the creation of the
retrospective look at their
career. But both marvelled at
the re-creation of the Edith
Grove flat where the band
first congregated in 1962.
There were no photos of the
apartment but after a series
of interviews, the exhibit cur-
ators employed set designers
to bring it back to life. 

“When we showed it to
Mick he said ‘I don’t remem-
ber it being as messy’. Keith
came in and said ‘It looks like
someone tidied up’,” Coch-
rane said. 

One of the other chal-
lenges for the curators
was designing Stones
mannequins to model
the costumes. “We had
them specially designed
— mannequins are hard
to get right and mod-
elled around what the
band members’ bodies
are like and they are all in
such good shape still,”
Cochrane said. 
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The Rolling Stones bare all 
Raylene Bliss

JOURNEY into the history
of one of the biggest bands
ever at Exhibitionism: The 
Rolling Stones Exhibit at ICCt
Sydney until February 3.

Producer Thea Jeanes-
Cochrane detailed the 
fascinating three-year ride
working with the band to
create Exhibitionism, which 
features more than 500 
original objects.

“Together with my 
partner Tony Cochrane and 
working closely alongside
all the band members,
particularly Mick Jagger, 
we originated and produced
the first ever global touring 
exhibition on the band’s 
illustrious career, which 
Mick cleverly titled
Exhibitionism,” Cochrane 
says. “We opened the show 
back in 2016 in London and
it’s quite a thrill to be 
bringing it to our home soil 
in Sydney.

“Having toured with the 
band in 2014 on their 14 On
Fire tour we got to know
them quite well and started 
to discuss the idea of this
exhibition. Of course, it
wasn’t a new idea — it’s The
Rolling Stones, they were 
pitched to all the time.” 

So what was it that made
The Rolling Stones pick two
Australians to tell this story?

“The journey to creating

Exhibitionism was far from 
short and far from simple,” 
Cochrane says.

“It found us on tour with 
the band through Europe at 
times. Discussing, pitching 

ideas, which culminated in a
presentation in Brussels — 
which we call our famous 
meeting — in 2015 where we
had to take them through 
exactly how we wanted to 

tell their story.”
Exhibitionism is claimed

to be the largest touring 
experience of its kind,
unlocking the Stones’ 
private archives for the first

time. The collection 
includes a vintage guitar
gallery, diaries and letters,
50 years of Stones fashion
from Alexander McQueen,
Prada, Dior and Gucci.

Show details
›› WHAT: Exhibitionism:
The Rolling Stones Exhibit
›› WHERE: ICC Sydney, 
Darling Harbour
›› WHEN: Until February 3
›› TICKETS: Adult $36.50,
concession $29.50, child
(4-16 years) $15
›› MORE DETAILS:
premier.ticketek.com.au

Left: The Rolling Stones by 
photographer Philip Townsend.
Above: the Stones tongue logo
in 3D. Picture: Monique Harmer
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‘It was an absolute 

pleasure to work with 

Sophie and the Blue 

Planet PR team who 

were exceptionally 

proactive, organised 

and hardworking.

‘We loved that the 

team always brought 

new ideas and angles 

to the table until  

the very end of  

the campaign.

‘We were very happy 

with the coverage 

secured for The 

Rolling Stones 

Exhibit and highly 

recommend working 

with the Blue Planet 

PR team.’

Georgie Molesworth 

Marketing, TEG Live



HARDTOFIND 
CHRISTMAS POP-UP 
SHOWROOM



HARDTOFIND 
CHRISTMAS POP-UP: 
BLOGGER OUTREACH 
AND PUBLICATIONS 
(DIGITAL PLATFORMS)



HARDTOFIND 
CHRISTMAS POP-UP: 
SOCIAL MEDIA BUZZ



ANTHOGENOL: 
BEAUTY EVENT 
LAUNCH, STARRING HK 
ACTRESS ATHENA CHU

From this beauty event, product 

sales immediately spiked by 10%. 

Click to watch the event video

https://www.youtube.com/watch?v=98RTHz80FR4
https://www.youtube.com/watch?v=98RTHz80FR4




RAFFLES COLLEGE 
OF DESIGN AND 
DFS GALLERIA 
SYDNEY

Blue Planet PR loves bringing clients 

together, cross-pollinating audiences to 

open new markets. For example—DFS 

Galleria Sydney and Raffles College of 

Design; and Mercedes-Benz Fashion 

Week Australia. BPPR’s work with 

Raffles resulted in a 47% jump in 

enrolment applications.



RAFFLES INTERNATIONAL 
SHOWCASE: MERCEDES-BENZ 
FASHION WEEK AUSTRALIA



Designer off to  

set own trends

An Edwin Limanto wrap dress in silk satin, worn by model Lucy Blay. Picture: CHRIS PAVLICH
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WORLD BICYCLE 
RELIEF AUSTRALIA

From publicity, to celebrity endorsement, 

to social media content—Blue Planet PR 

has put World Bicycle Relief Australia 

on the map, generating nearly $200k 

worth of coverage with a reach of over 

13 million in just 12 months.

Have bicycle will thrive
Think outside the box and consider

giving a gift that will change lives for
new mothers and babies in Sub-

Saharan Africa.
The region, which accounts for 38 per 

cent of global neonatal deaths, has the
highest newborn death rate (34 deaths per
1000 live births in 2011).

Ahead of Mother’s Day 2018 global not-
for-profit World Bicycle Relief is appealing 
for all Australians to donate a bicycle, which
it says will substantially improve health
outcomes in the region.

World Bicycle Relief builds and 
distributes specially designed Buffalo
Bicycles to developing communities in
Africa, where healthcare workers are

recipients. In areas where the main mode of 
travel is walking, owning a sturdy all-terrain 
bicycle means a community nurse can see 
around 45 per cent more patients every 
day, says the organisation’s development 
director for Australia, Dagmar Geiger.

“Mobilising community healthcare
volunteers through the power of bicycles 
means that they visit more frequently, and 
stay for longer,” Mr Geiger says. 

“This can help identify health issues that
may have been missed otherwise. 
Community healthcare workers also travel 
four times further on a bike, reaching 
patients they would have been previously 
unable to see.”

 In 2017, World Bicycle Relief distributed

more than 54,000 new bicycles. It costs
just $195 to get a bicycle into the hands of a
healthcare volunteer.

“The potential impact is huge. Providing
communities with access to bicycles results
in higher quality care for new mothers and
babies, and healthier communities overall,”
Mr Geiger says.

From 2010-2016 World Bicycle Relief 
mobilised 138,310 health workers with
Buffalo Bicycles. The bicycles have a
specially designed frame, carrier and stand
that provides the stability needed to
support big loads and passengers over long 
distances in remote areas.
Details: worldbicyclerelief.org/en/impact-
report-2017

Picture: SUPPLIED
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TYSON Williams is a fitness
fanatic.
The physical education
teacher and cycle store
worker is taking his passion
for fitness to new heights.
Earlier this week he left for

Paris, where he intents to cycle
solo and unassisted to the first
Australian game in the FIFA Football World Cup in Russia.
He also hopes to raise awareness for a cycling charity
“Essentially, I’m going to be riding all day, every day to

get there.”

PHOTO: PATRICK WOODS

� Full story on page 4

Pedalling
benefits
charity

Riding to Russia for FIFA
Sport teacher
to cycle for
bike charity
Tessa Patrick
Tessa.Patrick@scnews.com.au

TYSONWilliams has less
than a month to pedal
5000km from Paris to
Moscow in time for the FIFA
World Cup.

The keen cyclist and
physical education teacher
has committed to riding
across Europe solo and
unassisted in time for
kick-off at the Socceroos
game against France on
June 16.
While the trip is bound to
include sightseeing, new
adventures and a whole lot
of memories, the Coolum
resident will be working
closely with World Bicycle
Relief to raise awareness.

“I love cycling and I love to
get people involved,” Mr
Williams said.
“In my job I see benefits of
getting people moving; it
makes lives easier and gives
a better quality of life.”
The international charity
provides bikes to people
living in third world
countries, helping children
get to school and healthcare
professionals reach more
people.

It also focusses on the
recycling of cycling,
re-homing both bikes and
parts to these communities.
“If I get one person riding

a bike that’s more than a
successful campaign,” Mr
Williams said.
He has completed several,

long-distance journeys, but
nothing can prepare him for
what’s in store.
“It’s a combination of all

sorts of feelings, I’m a bit
nervous, but overall more
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The provision of 

Buffalo Bicycles 

to students has a 

measurable impact. 

A school student 

can cover four times 

the distance, and for 

every 16 kms, three 

hours of time is saved 

on a Buffalo Bicycle. 

Students who have 

access to a bike have 

increased school 

attendance by 28%, 

and their academic 

performance has 

improved by 59%.



STARTUP, SCALEUP 
AND B2B PR

BPPR has publicised some of Australia’s 

leading startups and scaleups—such as 

award-winning MadeComfy, software 

company Fusion Factory, and mediatech 

incubation space The Studio. BPPR 

is also the PR agency for IMB Bank’s 

Community Foundation program, which 

recently celebrated its 20th anniversary.

8  |  IMB BANK COMMUNITY FOUNDATION 2019DATAA ION 2019
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MUSICAL SENSORY 
PLAYGROUND  
MT BROWN PUBLIC SCHOOL 
P & C ASSOCIATION
This playground will provide 
an opportunity for children 
to actively play outside in 
a less physical way but still 
with other children. Widely 
considered an ideal choice 
for children on the autism 
spectrum or who have 
sensory processing disorders 

promote physical, social, and 
cognitive development and 
encourage creativity in all 
children. 

KIAMA HIGH MENTAL HEALTH 
INTERVENTION 
ROTARY CLUB OF KIAMA 
The Kiama High School 
Mental Health Intervention 
Project aims to equip both 
students and teachers at 
Kiama High with skills and 
techniques to manage their 
own wellbeing and the 
wellbeing of those around 
them through a series of 
accredited courses.

OUR PLACE  
WOLLONGONG EMERGENCY 
FAMILY HOUSING 
Approximately 1,500 
people are homeless at any 
given night in the Illawarra. 
Wollongong Homeless Hub 

homeless, providing ‘wrap 
around’ assistance, enabling 
them to make the journey 
from homelessness to a 
place which they can call 
‘home’. Funding will support 
the development of much 
needed crisis accommodation 
for homeless singles and 
couples.

16 17 18
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CARESOUTH HEALTH HUB   
CARESOUTH

yearly dental, optical and hearing checks, 
as well as speech and occupational 
therapy assessments for the Berkeley 
community, making it easier for parents 
and carers to access a range of free 
health checks in one location. 

 15 

15 

LECKEY MYGO STANDER 
SYLVANVALE FOUNDATION 
Funding will purchase a new stander for shared use by children 
with disability in the Emu Room at Sylvanvale’s all abilities Mikarie 
Child Care Centre. The stander is designed to help children in 

independence, safety and inclusion. 

IMB BANK SHIRE COMMUNITY FOUNDATION 2019  |  23
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NEW RESOURCES FOR STUDENTS
MINERVA SCHOOL 
Minerva School’s behaviour and special needs 
educators provide holistic, individualised learning 
programs to support every student living with 
disability to achieve their potential. This project will 
provide specialised disability therapy equipment 

furniture to optimise the learning environment. It 
will also provide students with equal opportunities 
to become 21st century learners by engaging with 
adapted STEAM Technology and a 3D Printer. 

STEPPING UP PROGRAM
TOP BLOKES FOUNDATION 
The Stepping Up Program supports boys aged  

program. Through weekly mentoring and social 
education workshops, participants have access  
to positive role modelling and increased 

bullying, anger management, online behaviours, 
leadership and teamwork.

14 13
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COWS CREATE CAREERS
LIONS CLUB OF STRZELECKI
Hands on learning at its best. 
Students learn about the 
dairy industry while caring for 
dairy calves on loan from local 
farmers. Cows Create Careers 
connects farmers and students 
and provides opportunities 
for students to learn about 
opportunities within the industry.
 

SOLID GROUND  
WOLLONGONG WEST 
STREET CENTRE 
This project will see 20 local 
trauma workers become skilled 
in the renowned Rock Water 
program. This opportunity will 
enable us to form a strong 
network of skilled practitioners 
to work with our young people 

debilitating impacts of trauma.

SECURING WOMEN & 
CHILDREN’S SAFETY 
PROJECT
FAMILY SERVICES  
ILLAWARRA 
One in six Australian women 
and one in twenty Australian 
men, 15 years and older, have 
experienced violence at the 
hands of a partner. Staying 
Home Leaving Violence 
provides residential security 
upgrades to enable women 
and children who are victims of 
domestic violence to remain in 
their own homes. 

9 10 11
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ENTERTAINMENT, 
FESTIVALS AND 
EVENTS

BPPR is one of Australia’s 

leading entertainment and 

festival PRs—driving ticket 

sales for Oz Comic-Con, 

Better Homes and Gardens 

LIVE, Canberra Writers 

Festival, Noosa Jazz Festival 

and more. We’ve lined up 

Aussie media coverage for 

Ringo Starr, William Shatner, 

Orlando Bloom—and even 

103-year-old choreographer 

and dancer, Eileen Kramer. 
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‘Having worked with Blue Planet PR on 

previous projects, we did not hesitate to 

retain them as Oz Comic-Con’s (OCC) 

PR team. Blue Planet PR took a strategic 

and well thought through approach right 

from day one. Not only did they focus on 

traditional media channels to get the word 

out, but their online focus also ensured 

OCC was being promoted to the right 

audiences through the right mediums.

‘(We were) hoping for ticket sales between 

6,000 and 8,000 across the weekend of Oz 

Comic-Con Adelaide. Imagine our surprise 

and delight when we had hit the 8,000 

mark by midday Saturday—and ended up 

with ticket sales over 18,000 across the 

entire weekend.

‘Without a doubt, the publicity generated 

by Blue Planet PR played a major role in 

driving attendance numbers. The Blue 

Planet PR team helped launch the Oz 

Comic-Con brand with a bang—and the 

ongoing success will be a testament to 

their hard work and dedication.’ 

Rand Ratinac 

Founder, Oz Comic-Con









‘Blue Planet PR was hired to help raise 

awareness of Eileen Kramer and (her creative 

project) “A Buddha’s Wife”, and importantly, 

highlight fundraising efforts. Sophie and her 

team hit the ground sprinting, and worked 

tirelessly and quickly to build media interest 

in Eileen Kramer. Within a few short weeks we 

achieved feature articles with major national 

media groups, prime time TV pieces and most 

importantly—the funds were coming in. We 

exceeded our fundraising target, and Eileen’s 

three shows went ahead as planned—to 

packed houses.

‘As an agency, Blue Planet PR were a pleasure 

to work with. At all times they were attentive, 

responsive, and showed an “out of the box” 

approach to the PR strategy which ultimately 

achieved results. They were true to their word, 

and delivered what they said they would.’

Dr Maggie Haertsch 

Director, The Eileen Kramer Project

THE EILEEN 
KRAMER PROJECT



CHINESE MARKET 
SOCIAL MEDIA AND PR

BPPR now offers WeChat, translation, and 

Chinese language PR planning in Australia, Hong 

Kong and China. We can deliver campaigns here 

or offshore, through an extensive network of 

affiliates across Asia, Europe and the US. 



CREATIVE SERVICES

Blue Planet PR curates a team of leading 

photographers, make-up artists, fashion 

stylists and art directors to create 

powerful visual messages to suit every 

project, small to large.

The following pages show projects our 

team has created for birdsnest.com.au, 

Dallen Corporate Apparel, Investec,  

and Fusion Factory.





‘With our readership extending 
across local and global 
audiences it’s reassuring for 
us to be working with such a 
professional team that can 
provide us access to some of 
the best talent appearing on the 
convention line-up. Working 
with Sophie Blue and the Blue 
Planet PR team is always a 
pleasure and enables us to 
provide the best content for 
both our readers and promoting 
Oz Comic Con.’

LARRY HEATH

Founding Editor and Publisher 
The AU Review and The Iris

‘Blue Planet PR has been  
an absolute pleasure to deal  
with—all available guests, 
giveaways and access are 
supplied with minimal fuss, 
prepped and organised. While 
this level of professionalism 
would exist without forming  
a personal bond with the team, 
being able to make a quick call, 
or send a text with any request, 
is something we value in the 
fast-paced world of radio.  
I have no hesitations in 
providing further reference for 
Blue Planet PR, and the team of 
people I have had the amazing 
fortune of working with.’

IRON HAYDEN

Programming and On-Air 
Triple M Adelaide

‘Blue Planet PR works so  
hard to secure us the best 
interviews for our content  
… they are very personable, 
punctual with communication, 
and always very prompt with 
their responses to any query 
we have. One thing about 
BPPR is how well they filter the 
content they send through to 
us. They understand the space 
so well which is so valuable 
to us because we know that 
whenever we hear from them,  
it is a worthwhile read.’

PETE CURULLI

On-Air Announcer 
MIX 94.5FM Perth and  
Game On AUS podcast

‘The Blue Planet PR team 
understands the needs of each 
media outlet, always securing 
extensive access to the best 
talent and events. No matter 
the request, I know the team 
will ensure the best possible 
outcome for my audience.’

BEN HARLUM

Senior Producer 
NOVA 96.9FM Breakfast Show

‘Working with Blue Planet PR 
on their #Trueselfie campaign 
was a highlight of my year. The 
team were extremely attentive 
and a pleasure to work with. 
They were extremely clear 
about what they wanted for 
the campaign while still giving 
me creative reign, which is a 
YouTubers dream! It is clear 
that they have a passion for 
what they do and the message 
(the campaign) projects to its 
younger audience is inspiring.’

CHELS RANDALL 
Beauty Blogger and Influencer

‘I can highly recommend Blue 
Planet PR to anyone looking for 
a friendly, hard-working bunch 
of PR professionals.’

GENEVIEVE QUIGLEY

Editor 
Practical Parenting Magazine

‘In my role as a Producer,  
I deal with countless publicists, 
promoters and agencies and 
I can truthfully say that Blue 
Planet are number one when it 
comes to professionalism and 
quality. Working with Sophie 
and the rest of the team is 
always a pleasure and they have 
the business savvy to quickly 
grasp what is required for a 
television audience—all within 
the deadlines we require.’

KELLEY SHEPHERD

Chief-of-Staff 
Studio 10, Channel 10

MEDIA TESTIMONIALS



Let me buy you a coffee, and discuss how we can 

help introduce your brand to new markets.

Sophie Blue

Director

sophie.blue@blueplanetpr.com.au

(+61) 416 006 821

www.blueplanetpr.com.au

Our international partners

mailto:sophie.blue%40blueplanetpr.com.au?subject=
http://www.blueplanetpr.com.au
https://www.facebook.com/BluePlanetPR
http://instagram.com/blueplanetpr
http://linkedin.com/in/sophie-blue-06a7b71b
https://twitter.com/Blue_PlanetPR
https://www.youtube.com/channel/UCn2R-8bgvAtMHCWMf_LIrYQ
http://novumworldwide.com/
http://allegravita.com/



